[bookmark: _qzbp1vhmnveo]Unique Value Proposition

This is one simple statement that conveys the most important value of your brand and what you deliver to your market.




[bookmark: _ooawh28ki6ut]

[bookmark: _tqrv8atriqet]Positioning Statement
Example:

To … innovators and pioneers who have created technology solutions that have disrupted their market,

Christina Lee Marketing Inc. is the ... marketing agency for early-stage companies focused on explosive growth and market penetration,

That … provides marketing expertise designed to capture, engage and convert your target market,

That’s because Christina Lee Marketing, Inc. is … 
· 100% focused on lead generation and acceleration tactics;
· Backed by over 15 years of experience in start-ups;
· Delivers ROI for each client in their investment;

Unlike … 
· Agencies that cater to all markets;
· Agencies that offer a broad range of services;
· Agencies that are not accustomed to the start-up environment (lean budgets, minimal staff)


To … 

[YOUR BRAND] is the ... 

That … 

That’s because [YOUR BRAND] is … 
· 

Unlike … 
· 

[bookmark: _ge6w9uvcdoth]

[bookmark: _fd1b89tlltiq]Boilerplate
Describe your company. This should have some variation derived from your value proposition statement defined above. Length is no barrier here but make sure what you are saying is concise and clear.

Write this to your audience and focus on what you solve and not what you offer.


25 word


50 word 


100 word




[bookmark: _96ouyhh4vm4l]Personas
[bookmark: _avajhq88mr0m]NAME

Lifestyle
· 


Goals
· 

Pains
· 

They want to
· 

They don’t want to
· 

[YOUR BRAND] is right for them because
· 
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